
Chancellor’s Division:
Budget Presentation 2019-20





FY 2017-2018 ALLOCATIONS

One‐Time Funding

• $11,300 Computer Refresh in 
several departments

• $6,500 Camera Equipment

• $10,000 Expanded advertising

• $6,000 Admissions marketing 
support

• $7,000 HVAC safety at Print 
Shop

• $13,252 Temp Wages

Recurring Dollars Allocated

• $66,800 Social Media Specialist



STRATEGIC RESTRUCTURING

With approval of new positions that we were awarded the last 
two years, made some structural changes to drive integration 
across departments.

1. Social Media Manager Donna Gallo promoted to Director of 
Digital Content
1. New Social Media Specialist and New Internal Comms Specialist now 

reporting to Donna.

2. Digital Content Unit moved to University Communications and PR

2. Photo and Video unit moved to University Marketing





FY 2018-19 
Budget Requests



The Chancellor’s Division strongly 
supports allocations for compensation 

to address the recruitment and retention 
of top talent

Invest in our People



The Chancellor’s Division supports the one-time 
request of $10,000 from Staff Senate to support 

professional development.

Invest in our People



DIVISION REQUESTS

Priority Amount

1. Paid Media $500,000

2. Title IX/EEO Investigator $ 95,000

3. Mail Room Associate $  49,000

4. Project Management System for Marketing & Communications $  27,000

5. Public Communications Specialist – Content Marketing $   67,534

6. Graphic Designer / Animator $  62,900




